





To customers go the benefits of identification,
if you are not likely to churn you are not
constantly annoyed by messages asking you
to stay; and appropriateness, customers
receive offers that actually are appropriate to
their usage, minutes for someone who likes to
talk, texts for someone who likes to text, etc.

To 2degrees go the benefits of targeting; by
identifying a smaller group of at risk
customers, retention offers can be that much
richer because of the reduction in the number
of people who may receive it but not need it;
and appropriateness again.

By aligning these benefits for both 2degrees
and the customer, the outcomes we are
experiencing are vastly improved.’

11Ants Analytics is the leader in assisted
predictive analytics. Our automated predictive
modelling software gets clients up and
running with predictive analytics faster than
any other solution on the planet. Visit
www.11AntsAnalytics.com
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